






















 

 
 

 

 

 

 

 

 

 



 
 

 
 

 

 
 

 
 

 
 



MPA PROGRAMMING SCHEDULE 

WEDNESDAY, MAY 28, 2025 
Own transportation to Washington Reagan National. 

5:30PM Depart Washington Reagan National on American Airlines Flight # 1162 

8:16PM Arrive at LAX.  

A shuttle bus driver will meet you and other Hill staff at the American Airlines 

and luggage to Sheraton Universal for drop-off.  

9:30PM Arrive at Sheraton Universal. No MPA programming scheduled for this day. 

THURSDAY, MAY 29, 2025 
7:30AM (2) 24 passenger shuttle busses arrive

Location: Sheraton Universal Hotel, 333 Universal Hollywood Dr, Universal City, 
CA 91608 

7:45AM Depart hotel for Universal Studios 
Location: 100 Universal City Plaza, Universal City, CA 91608 
Enter through Gate 2 off of Lankershim Blvd.  

7:50AM Staff Delegation arrives at Universal Studios 

8:05AM-  Welcome Remarks by John Gibson, Motion Picture Association 
8:07AM  with light morning refreshments served. 

8:07AM- Braxton Perkins, SVP 
9:10AM Analytics, Operations & Technology, Intellectual Property, NBCUniversal 

Description: NBCUniversal technology and policy experts will provide an in-depth 
presentation on the online piracy ecosystem. The presentation will include live 
demonstrations of how consumers typically obtain unlawful content and how 
illicit streaming websites and apps profit through advertising, subscriptions, and 
malware distribution. The discussion with emphasize on the legal and political 
efforts the industry is undertaking to reduce the unauthorized access and 
viewing of film and television content, and the importance of Congressional 
attention. The presentation will also discuss the significant, but often 
unrecognized, consumer harms associated with online piracy including personal 
identity or financial theft and compromised residential internet networks 

9:10AM- Educational Tour of Universal Lot 



10:50AM The tour will provide a first-hand look at the film and TV production process. The  
presentations will demonstrate how NBCUniversal has reimagined the film 
experience for consumers in new and inventive ways. The group will visit a 
film/TV production sound stage, the studio props department, physical outdoor 
sets, and the Wizarding World of Harry Potter experience at Universal Studios. 
Throughout the visit, we will discuss the extensive resources that are invested in 
creating original content and park experiences, and the importance of protecting 
this valuable intellectual property, including through copyrights, trademarks, and 
the licensing marketplace. 

10:50AM Proceed to shuttle bus 

11:15AM Depart Universal Studios for Warner Bros. 

11:45AM- Lunch 
12:45PM 

12:15PM-  Remarks + Q&A with Meg Maro, EVP Global Franchise, Warner Bros. Discovery 
12:45PM Description: Remarks will discuss the importance of IP/Franchising  walking the 

audience through the economic impact/jobs created throughout the 
lifespan/myriad uses of the IP and touching on the critical nature of copyright 
protection/site blocking to promote and protect that ecosystem.   

12:45PM-  Remarks and Educational Tour of Warner Bros. led by Michael Walbrecht,  
2:40PM Vice President, Public Affairs, Warner Bros. 

Michael Walbrecht will meet with the group to review and discuss federal and 
state film and television tax policies that impact the film and television industry, 
along with the pressures of overseas incentives to lure domestic production 
offshore. Specifically, he will present information on the relationship between 
the Section 181 tax incentive and state film credits, and how decisions on filming 
location can impact the economic viability of productions. Walbrecht will also 
discuss the importance of trade 
efforts to protect intellectual property in a global digital economy. The group will 

-lot facilities. Potential 
stops, depending on production schedules, will include sound stages to 
showcase the jobs related to building and maintaining a set, and post-production 
facilities (i.e. sound dubbing, editing) to highlight the major technology 
investments required to produce and distribute films and television shows. 

2:40PM Proceed to shuttle bus 

2:45PM  Depart for The Walt Disney Studios 

3:00PM  Arrive at The Walt Disney Studios 



3:00PM The tour will begin at Legends Plaza to learn the history of the Studio
4:20PM (including the history of the studio lot itself), the Team Disney Building, and  

in which the studio has been a leader in creativity and innovation. The group will 

innovation industries to use technology to drive the art of storytelling. The 
discussion will be led by Horacio Gutierrez, Senior Executive Vice President, Chief 
Legal and Compliance Officer and Jamie Voris, Executive Vice President, 
Technology Enablement. 

4:20PM   Arrive to Animation Studios to learn about the rich history of our Animation  
5:30PM Studios. This will focus on the work that goes into creating animated films as well 

as learning how the process has evolved over the years, including the human and 

feature animation films. 

5:30PM Proceed to shuttle bus 

5:35PM Depart for Amazon Studios 

6:35PM- Reception at Amazon Studios  
7:30PM Upon entering the facility, guests will proceed to the Culver Studios Mansion 
lawn 

for a reception featuring drinks and appetizers. Amazon Public Policy personnel 
will be at reception to discuss various issues with guests, including the use of AI, 
federal production tax incentives, and our concerns about tariffs on content 
quotas and levies on streamers. 

7:00PM-  Welcome to Amazon Studios 
7:30PM 

deep roots in Hollywood history and Amazon Studios' leadership in next-
generation content creation. The group will learn about how the lot's innovative 
features power the production needs of modern TV and film while preserving 
the history of the Culver Studios. The group will tour Culver Studio's Mansion to 
discuss Amazon MGM Studios/Prime Video continues to build innovative spaces 
on Culver Studios with partnerships across the entertainment industry. This 
discussion will be led by Albert Cheng, Vice President, Head of Prime Video US 
and Courtenay Valenti, Vice President, Head of Theatrical and Streaming Film. 

7:30PM-   Educational Tour of Culver Studios Lot 
8:40PM  

about how Amazon is partnering with creative leaders in film and television to 
bring unique, award-winning content to life. If the schedule allows, the group 



 

will visit LeAnza stage, a customizable space that can serve production purposes 

soundstages area to learn about how Amazon is using new technologies to 
power production and post-production needs to improve content quality, 
delivery, and consumer experiences across film and television. The group will 
visit Studio 15, the 34,000-square-foot production stage that features the latest 
in cloud and AI innovation to provide storytellers flexibility and freedom to bring 
creative visions to life with capabilities that allow real-time responses across 
virtual environments.   
 

8:40PM          Proceed to shuttle bus 
 
8:45PM Proceed to Hotel 

Location: Sheraton Universal Hotel, 333 Universal Hollywood Dr, Universal City, 
 CA 91608 

   
END OF DAY 

  
FRIDAY, MAY 30, 2025 
5:20AM  A shuttle bus driver will meet you and other Hill staff in the Sheraton Universal 

lobby. The shuttle van will then take staff and luggage to LAX for drop-off.  
 
6:30AM  Arrive at LAX.  
 
7:45AM  Depart LAX on American Airlines Flight #3283 
 
3:40PM  Arrive at Washington Reagan National.  
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Movie & TV Production: By the Numbers

2023YTD: Movies filming in Georgia during 2023 include Six Triple Eight (Upcoming), Captain America: New World Order (2024), and Blade 
(2024).

2022: During the course of 2022, 72 movies filmed in Georgia, including Blue Beetle (2023), Halloween Ends, and The Color Purple (2023). 
Additionally, 121 series filmed in Georgia were released, including Single Drunk Female, The Resident, and Sweet Magnolias.

2021: During the course of 2021, 95 movies filmed in Georgia, including Black Panther: Wakanda Forever (2022), Shazam! Fury of the Gods
(2023), and Moonshot (2022). Additionally, 107 series filmed in Georgia were released, including and The 
Game.

o While filming throughout the state, Black Panther: Wakanda Forever contributed more than $314 million in local economy activity, 
including more than $88 million in wages and created over 1,880 jobs in the state.

Impact: While shooting on location, a major motion picture contributes an estimated $250,000 per day, and a single one-hour television 
episode contributes $150,000 per day, to the local economy.

o In 2017, the film and television industry contributed $137 million in economic impact in Chatham County, which includes Savannah 
and Tybee Island. The impact represents an increase of $7 million over 2016 and more than $20 million over 2011.

Historic: Key titles that filmed in whole or in part in Georgia include House, Deliverance, Diary of a Mad Black 
Woman, Driving Miss Daisy, Drumline, and Love, Simon.

o Beginning in late 2017, the moon landing drama First Man contributed $33 million to the local economy while shooting in Atlanta, 
Marietta and elsewhere, creating more than 3,600 jobs.

o The action-comedy film Ant-Man and The Wasp generated more than $63 million in local economic activity while shooting in 
Georgia, including over $18.6 million in wages to more than 2,000 working in the state.

o The feature film Black Panther generated nearly $84 million in local economic activity while shooting in the Atlanta area, including 
over $26.5 million in wages to more than 3,100 working in the state.

o While filming in Georgia, The Fate of the Furious contributed $65 million to the local economy, employing more than 1,600 local 

than $17.6 million on set decoration and production supplies, more than $4.3 million on lumber and hardware, over $3.2 million on 
lodging, over $2 million on catering and food, and more than $2.7 million on transportation.

o Over 200 days of filming, Diary of a Wimpy Kid: The Long Haul generated more than $14 million in local economic activity and paid 
more than $7.3 million in wages to nearly 2,000 local workers. The spending included $4 million on rentals and purchases for set 
decoration, production and other supplies, $1 million on catering and food, and $700,000 on transportation.

Production Incentive: The Georgia Entertainment Industry Investment Act grants a transferable income tax credit to qualified productions of 
20% of all in-state costs for film and television investments of $500,000 or more. An additional 10% tax credit is awarded to approved projects 
that embed a Georgia Entertainment Promotional logo within the titles or credits of each production.

o Georgia broke records for the second year in a row with $4.4 billion in spending from film and TV productions for FY 2022, and $1.3 
billion in filming incentives issued.

Economic Impact of the Motion Picture & TV Industry

There are 41,598 direct motion picture and television industry jobs in Georgia, including 20,793 production-related jobs and 20,806 jobs in 
business that distribute movies, television and video content to consumers, e.g. at movie theaters and television broadcasters.

In total, the motion picture and television industry supports 137,833 jobs and $10.6 billion in wages in Georgia, when including indirect and 
induced jobs and wages supported by the industry, such as caterers, lumber yards, and restaurants,
economic model. 

There are 4,859 motion picture and television industry businesses in Georgia, including 3,694 production-related companies.

Key film and TV companies paid $993.4 million to 15,045 vendors in Georgia in 2022. These local businesses include equipment rental, special 
effects, and cleaning. Since 2017, key film and TV companies have paid on average $657.2 million per year to local vendors in Georgia.
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The following map presents the distribution of payments to Georgia vendors in 2022. Each dot represents a 
location where one or more payments were made to an industry vendor.    

Methodological Notes: MPA member company productions are denoted in bold font. Production counts were derived from film commission listings, studios and 
industry sources, and include only feature films and series, not individual episodes, documentaries, specials or other programming). Economic indicators were 
derived from Bureau of Economic Analysis (BEA), Bureau of Labor Statistics (BLS) and Census Bureau data as of the last data available. Employment data was derived 
from BLS data, using SIC to NAICS bridge. Production-related includes motion picture and video production, independent motion picture production artists & 
technicians, production-related businesses, post-production, re-production and studio distribution. Consumer distribution-related includes motion picture theaters, 
video wholesale and rental operations, television broadcasting, cable and other subscription programming. Total jobs calculated using RIMS II model of the BEA and 
some additional film/TV specific employment in other industries (e.g. retail). Data for calendar year 2022. Vendor data was derived from submissions received from 
seven major studios covering calendar year 2022. Please note that anomaly in the detail of vendor reporting in 2021 means that the vendor count for 2021 is not 
comparable to previous or subsequent years. Business data was derived from analysis of Dun & Bradstreet industry reports as of February 2022.

Economic Impact Statistics: At-A-Glance

Economic Indicators

Population (M) 10.9
Per capita income $57,129
Labor Force (M) 5.2
Unemployment (M) 0.2
Unemployment rate % 3.0%

Motion Picture & TV Industry Employment

Production-related jobs 20,793
Consumer distribution-related jobs 20,806
Direct motion picture and TV industry jobs 41,598
Total jobs (including indirect & induced) 137,833

Production-related wages ($M) $1,778.92
Consumer distribution-related wages ($M) $2,657.50
Direct motion picture and TV industry wages ($M) $4,436.42
Total wages ($M) (including indirect & induced) $10,583.95

Local Vendors

Key film/TV company payments to local vendors ($M) $993.4
Local vendors paid by key film and TV companies 15,045
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Local Economic Impact



The American Motion 
Picture & TV Industry 

U.S. Jobs in total wages

Average Salary for 
Direct Jobs

in direct jobs engaged in production, manufacturing, 
marketing, & distribution

than the national 
average for direct jobs

Impacting 
our Nation

Jobs



businesses

92% are small 
businesses

$21 Billion

$1.3 Million Per Day

$475,000 Per Day

in sales to the 
U.S. Economy

in exports in trade surplus

of theatrical revenue 
is earned overseas

Free speech

Strong copyright

Open international markets

Competitive tax environment
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